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Case Study

Robe Lighting
at Palm Expo Mumbai 2011
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The event....

Event Name:
Organiser:
Date:

Venue:

Official Visitor Numbers:

Event Description:

The exhibitor....

Exhibitor Name:
Company Overview:

Industry Sector:

Total amount of yearly
marketing budget spent
on live marketing:

. ) palmexpo

pro audio lighting music

Palm Expo Mumbai

Diversified Business Communications

2 -4 June 2011

Bombay Exhibition Centre

13,500 (unaudited)

Palm Expo is a platform for the professional audio
and creative technical industries to showcase their

products and services

Robe Lighting

Manufacturer of moving and digital lighting products for the
entertainment, architectural and themed environment
industries

Lighting manufacture

50%
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Flicking the switch on

This year Robe has been especially keen to impart
information about its sustainability strategy to the public.
“We've introduced a ‘Think of the Future — Consider
Nature’ proposition,” said Baros. This includes launching
environmentally friendly products and teaching others how
to be ‘green’ in their approach to using lighting products.

With that in mind it joined one of its distributors, Integrated
Entertainment Solutions (IES), at the Palm Expo Mumbai.
The two companies hosted an 81sgm stand, with Baros
and three colleagues joining IES MD Rasesh Parekh and
his team.

As well as allowing Robe to unleash its ‘green’ message,
being in Mumbai allowed it to expand its market
intelligence of the local business scene and cement its
relationship with IES. “By visiting different countries, you
can improve your knowledge of a local market and maybe
see ways that you can try and conquer it,” said Baros.

Palm Expo represented a three per cent slice of IES'’s
yearly marketing budget. It split the costs down as: 60 per
cent on the space, 30 per cent on the stand and 10 per
cent on sustenance and accommodation etc.

The exhibiting presence took shape about three months
away from the show opening, which is great as it is
important to build in time in case any of any problems.

Both companies took to social media platforms to push
out their presence at the show. To date, Robe has nearly
2,000 followers on Facebook and has launched a Twitter
account to increase its avenues to market.
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Facelime

119 High Street, Berkhamsted, HP4 2DJ
Tel: 01442 285809 -+ Fax: 01442 875551

email us: hello@factime.org.uk
visitus:  www.facetime.org.uk




